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Assessment of YouTube videos about nail health and
conditions in Turkish

Tirnak saglgi ve hastaliklari ile ilgili Tirkce YouTube iceriklerinin degerlendiriimesi
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Abstract

Background and Design: As YouTube becomes more popular as a source of health information, concerns about the reliability of its content
are also increasing. While many studies have evaluated health-related content on YouTube, nail-related videos remain under-reviewed. This
study aims to assess the engagement and quality of Turkish-language YouTube videos on nail health and disorders, focusing on their subject,
content, creators, and sources of information.

Materials and Methods: A cross-sectional content analysis was conducted on 500 Turkish YouTube videos, collected using relevant keywords.
Video data, including upload dates, duration, views, likes, and comments, were retrieved via a Python script using the YouTube Data API.
Videos were categorized by uploader and person providing information in the video, and content quality was assessed using the Global Quality
Scale (GQS). Descriptive statistics and non-parametric tests were used for data analysis.

Results: The most common video topics were ingrown toenail (39.0%), onychomycosis (31.8%), and nail health and care (9.4%), with the
latter receiving the highest engagement in terms of views, likes, and comments. Although healthcare providers were the primary sources
of information in 67% of the videos, independent non-healthcare content creators and patients attracted the most interaction. Healthcare
professionals, particularly dermatologists, provided higher quality information in the videos than non-healthcare creators, yet these videos
received less engagement. Videos containing herbal therapies and alternative medicine garnered the most attention but also had the lowest
GQS scores.

Conclusion: Turkish-language YouTube content on nail health and disorders is primarily dominated by non-healthcare creators, who attract
higher engagement despite lower content quality. A contrast exists between audience interactions and video quality. Patients seeking health
information on YouTube should exercise caution to avoid being misinformed. Healthcare professionals should enhance their online presence
by creating accurate and engaging content to ensure patients can access reliable information.
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Amac: YouTube, saglik bilgisi kaynagi olarak daha popliler hale geldikge, iceriklerin glvenilirligi konusunda endiseler de artmaktadir. Bircok
calisma YouTube'daki saglikla ilgili icerikleri degerlendirmis olsa da tirnak ile iliskili videolar yeterince incelenmemistir. Bu calisma, tirnak saglhigi ve
hastaliklaryla ilgili Tlrkce YouTube videolarinin etkilesimini ve kalitesini, konulari, icerikleri, icerik olusturuculari ve bilgi kaynaklarina odaklanarak
degerlendirmeyi amaclamaktadir.

Gereg ve Yontem: Calisma kapsaminda, ilgili anahtar kelimeler kullanilarak 500 Tirkce YouTube videosu tizerinde kesitsel bir icerik analizi
yapilmistir. Video verileri, yikleme tarihleri, sureleri, izlenme sayilari, begeniler ve yorumlar dahil olmak Uizere YouTube Data API kullanilarak bir

Python betigi araciligiyla toplanmistir. Videolar, ylkleyen kisi ve videoda bilgiyi saglayan kisiye gore kategorize edilmis ve icerik kalitesi Global
Kalite Skalast (GQS) kullanilarak degerlendirilmistir. Veri analizi icin tanimlayic istatistikler ve parametrik olmayan testler kullanilmistr.
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Bulgular: En sik video konulari tirnak batmasi (%39,0), onikomikoz (%31,8) ve tirnak sagligi ve bakimi (%9,4) olup, tirnak saghgi ve bakimi konusu en yuksek
etkilesimi (izlenme, begeni ve yorum) almistir. Videolarin %67'sinde saglik profesyonelleri ana bilgi kaynagi olmasina ragmen, bagimsiz saglik disi igerik Ureticileri ve
hastalar en fazla etkilesimi cekmistir. Saglik profesyonelleri, 6zellikle dermatologlar, saglik disi icerik Ureticilerine kiyasla daha yiksek kalitede bilgi saglamis, ancak bu
videolar daha az etkilesim almistir. Bitkisel tedaviler ve alternatif tipla ilgili videolar en ¢ok ilgiyi gérmus, ancak en dustk GQS puanlarina sahip olmustur.

Sonug: Tirnak sagligi ve hastaliklari ile ilgili Trkce YouTube icerigi blyik olcude saglik disi icerik Greticileri tarafindan domine edilmekte olup, bu kisiler daha dustk
icerik kalitesine ragmen daha yiiksek etkilesim cekmektedir. izleyici etkilesimleri ve video kalitesi arasinda belirgin bir fark bulunmaktadir. YouTube'da saglik bilgisi
arayan hastalar, yanlis yonlendiriimemek icin dikkatli olmalidir. Saglik profesyonelleri, hastalarin glvenilir bilgilere erisimini saglamak amaciyla, dogru ve ilgi cekici
icerikler olusturarak cevrimici varliklarini gliclendirmelidir.

Anahtar Kelimeler: Dermatoloji, tirnak hastaliklari, tirnak bozukluklari, tirnak sagligi, sosyal medya, YouTube

Introduction the use of online platforms for health information continues to grow,
healthcare professionals need to evaluate the reliability of popular
platforms like YouTube. This evaluation will help ensure patients
access accurate and trustworthy information, supporting better health
decisions and outcomes.

In the past year, nearly 6 out of 10 individuals have turned to the
internet for health or medical information, reflecting the growing
reliance on online platforms for healthcare guidance’. YouTube, as one
of the most widely used video-sharing platforms, plays a prominent
role in this trend by offering easily accessible and cost-free advice on
a variety of health-related topics, including skin conditions. However,

Materials and Methods

despite its accessibility, the accuracy and quality of health information A crosssectional content analysis study evaluated Turkish YouTube
on YouTube can vary significantly, often depending on the source of videos on nail health and disorders. The videos to be included in
the content??. the study were obtained through a search on the YouTube platform
Given concerns about the credibility of the information patients access, on August 15, 2024, using the Turkish equivalents of the following
numerous studies have been conducted to evaluate the reliability predetermined keywords: “nail,” “nail diseases,” “nail disorders,” “nail
of YouTube videos. Among these, studies related to skin disorders health,” “nail fungus,” “ingrown nail,” “nail dystrophy,” “nail tumor,”
have primarily focused on Englishlanguage content, examining and “nail melanoma.” Videos related to acrylic or prosthetic nails, non-
conditions such as acne*?, atopic dermatitis®’, psoriasis®®, hidradenitis therapeutic nail cosmetics, and non-Turkish videos were excluded from
suppurativa'®, and alopecia areata''. However, only a limited number the study. Ultimately, 500 relevant videos were included for evaluation
of studies have centered on Turkish-language YouTube content, (Figure 1). For each video, data were collected on the upload date,
specifically for acne' and psoriasis treatments'. Additionally, research time since upload (in days and months), video length (in minutes and
on nail disorders is sparse, addressing only onychomycosis treatment' seconds), and the number of views, likes, and comments. A Python
and nail biopsy procedures,’ leaving many other nail conditions largely script utilizing the YouTube Data APl was used to initially search and
unexamined. retrieve the exact data from the video URLs to ensure accuracy.

The primary aim of this study is to assess the quality and reliability of The individual or organization responsible for producing and uploading
Turkish-language YouTube videos on nail health and disorders, focusing the video to the YouTube platform was recorded. Various categories
on their subjects, content, creators, and sources of information. As were established accordingly, including “physicians,” “non-physician

Initial search with the following keywords:

” u

“nail”, “nail diseases”, “nail disorders”,
»n u;

“nail health”, “nail fungus”, “ingrown nail”,

” ” u

“nail dystrophy”, “nail tumor”, “nail melanoma”

” u
|l

4673 videos identified.

1087 duplicate videos
have been excluded.

3586 uni id left.
unique videos le Out of 3586 unique videos, 3086 were

excluded for the following reasons:

“Not related to nail health or disorders.”
“Related to acrylic or prosthetic nails.”
"Related to non-therapeutic nail cosmetics.

500 videos included “Non-Turkish content.”

”

for evaluation.

Figure 1. Flowchart of the search process for Turkish YouTube videos related to nail health and disorders
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healthcare providers,” “private healthcare institutions,” “academic
institutions,” “online healthcare platforms,” “television programs or
national news agencies,” “patients,” and “independent non-healthcare
content creators.” In addition to documenting the uploader, the source
of information presented in the video was also recorded, noting
whether the individual providing the information in the video was a
healthcare professional and, if so, their area of specialty.

The general quality of the videos was assessed for each video by two
authors using the Global Quality Scale (GQS), originally developed by
Bernard et al.’® to evaluate medical website quality and also commonly
applied to assess the quality of YouTube video content. The GQS is a
five-point scale that examines video quality, flow, and usefulness. A
score of 1 represents poor quality, indicating that the video is unlikely
helpful for patients. A score of 2 reflects poor quality with some helpful
information, though its utility for patients remains limited. A score of
3 indicates suboptimal flow, with some information covered but key
topics missing, making the video somewnhat useful for patients. A score
of 4 represents good quality and flow, with the most important issues
addressed, providing significant utility for patients. Finally, a score of
5 indicates excellent quality and flow, with comprehensive coverage
of relevant topics, making the video highly useful for patients. When
the two authors disagreed on a video's GQS score, they reached a
consensus to determine the final score.

" ou

Statistical Analysis

Al statistical analyses were performed using Statistical Package for
the Social Sciences (SPSS) version 23.0 for Mac (SPSS Inc., Chicago, IL,
USA). Descriptive values are presented as medians for non-normally
distributed continuous variables and frequencies and percentages for
categorical variables. Comparisons between two groups were performed
using the Mann-Whitney U test for non-normally distributed data, while
comparisons involving more than two groups were conducted using
the Kruskal-Wallis H test. A p-value of less than 0.05 was considered
statistically significant. Graphs were created using ChatGPT, a language

Independent non-healthcare content creator
Physician

Private healthcare institution

Television program, national news agency
Non-physician healthcare provider

Patient

Online healthcare platform

Academic institution

Figure 2. Distribution of YouTube videos by source of upload

model developed by OpenAl (OpenAl, 2024). The confidentiality of the
individuals and organizations responsible for producing the videos was
strictly maintained. Ethics committee approval was not required, as the
study did not involve human or animal participants, and the videos
were publicly accessible.

Results

The dataset spans videos uploaded to the YouTube platform between
May 6, 2012 (approximately 12 years and 4 months ago) and August
13, 2024 (2 days ago), reflecting a broad range of content over
more than a decade. The shortest video included is 23 seconds long,
while the longest is 86 minutes and 46 seconds. The median video
duration is 3 minutes and 14 seconds. The most frequent uploaders
were independent non-healthcare content creators (27.4%), followed
closely by physicians (27%) (Figure 2). Videos from private healthcare
institutions (13.4%) and national media (11.6%) also contributed
significantly. Healthcare providers, including both physicians and non-
physician professionals, were the prominent persons who provided
information in the majority of the videos (335/500, 67%), with
physicians dominating this group (231/335, 69%) (Figure 3). Among
physician-presented videos, dermatologists were the most prominent
(33.8%), followed by specialists in orthopedics (26.8%), general surgery
(19%), and internal medicine (6.1%) (Table 1). Notably, podiatry led the
non-physician healthcare provider category (83.7%).

The most frequently covered subjects in the videos were ingrown
toenails (39.0%), onychomycosis (31.8%), and nail health and care
(9.4%) (Figure 4). Less common topics included nail tumors (2.0%),
nail melanoma (1.4%), paronychia (1.2%) and nail psoriasis (0.4%).
In terms of video content, general information dominated (34.2%),
followed by surgical treatment (16.2%) and herbal therapies or
alternative medicine (14.0%). The least common categories included
medical treatment (4.4%) and laser treatment (1.8%) (Figure 4).

Source of Upload
n=137

n=135

25 50 75 100 125

Number of videos
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Figure 3. Classification of YouTube videos based on the expertise of the individual providing the information in the video

Table 1. Distribution of healthcare providers’ areas of

specialty among examined YouTube videos

Healthcare providers’ area of Number of videos
specialty % n
Physician 231 100
Dermatology 78 33.8
Orthopedics 62 26.8
General surgery 44 19
Internal medicine 14 6.1
General practitioner 8 3.5
Psychiatry 8 3.5
Pediatrics 6 2.6
Cardiovascular surgery 5 2.2
Plastic surgery 4 1.7
Pediatric surgery 2 0.9
Non-physician healthcare provider | 104 100
Podiatry 87 83.7
Pharmacy 5 4.8
Nursing 4 3.8
Aesthetics 4 3.8
Psychology 3 2.9
Nutrition 2 1.9

Video engagements were thoroughly examined based on the source
of upload, video subject, and content. Independent non-healthcare
content creators and patients generated the highest median views,
likes, and comments, with independent creators receiving 51,051
views, 545 likes, and 31 comments and patients gathering 34,224

views, 173.5 likes, and 52.5 comments (Figure 5). In contrast,
videos from academic institutions had the lowest engagement, with
a median of only 1,396 views, 4.5 likes, and zero comments. The
subject receiving the most interaction was nail health and care, with a
median of 35,740 views, 357 likes, and 79 comments. Other topics like
paronychia (17,684 views, 90.5 likes, 20 comments), onychomycosis
(16,336 views, 90 likes, four comments), and ingrown toenail (14,131
views, 55 likes, nine comments) also attracted significant attention. In
comparison, nail melanoma and nail tumors saw the least interaction
(4,812 views, 18 likes, zero comments, and 4,030 views, 19 likes, and
zero comments, respectively). Regarding content, herbal therapies,
and alternative medicine stood out with the highest medians (98,740
views, 856 likes, and 38 comments).

Comparison between different individuals providing information in the
videos revealed that informants other than healthcare providers had
significantly higher interaction in terms of views, likes, and comments
compared to healthcare professionals (p<0.001) (Table 2). Among
healthcare professionals, physicians had more views and likes than non-
physician healthcare providers (p=0.015 for views, p=0.017 for likes),
although the number of comments was similar (p=0.369). Videos
featuring dermatologists had fewer views, likes, and comments than
those from other physician specialties, with all differences showing
strong statistical significance (p<0.001).

The quality of videos was analyzed based on the upload source, video
subject, and content. Videos uploaded by patients and independent
non-healthcare content creators had the lowest GQS scores, with
medians of 1.0 and 2.0, reflecting the poorest quality (Figure 6). In
contrast, videos from academic institutions had the highest quality,
with a median GQS of 5.0. For video subjects, nail health and care and
onychomycosis had the lowest scores (medians of 2.0). In contrast, nail
tumors and melanoma were rated the highest, with medians of 4.5
and 5.0. Regarding content, experience sharing and herbal therapies
were rated the lowest (median of 1.0), while general information and
laser treatment scored the highest, with a median of 4.0.
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Figure 4. Distribution of YouTube videos by subject and content
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The quality of videos also varied depending on the individual providing
the information in the video. Content creators who are not healthcare
providers had the lowest GQS scores, with a median of 1.0, reflecting
the poorest quality among the groups (Table 3). Non-physician
healthcare providers had a median GQS of 3.0, while physicians
(excluding dermatologists) also had a median score of 3.0. However,
dermatologists had the highest overall quality, with a median GQS of
4.0. The differences in GQS scores across the groups were statistically
significant (p<0.001), highlighting the superior quality of videos created
by dermatologists. Post-hoc analysis confirmed that no statistical
difference was found between non-physician healthcare providers and

physicians from other specialties than dermatologists (p>0.05).

Finally, videos discussing or explaining surgical treatments were analyzed
according to whether the information provider in the video was a
dermatologist or non-dermatologist physician. Only 11 videos (2.2%
of all videos) in which dermatologists gave opinions about surgical
treatments were identified, whereas other physicians were featured
in 58 (11.6%) surgical videos. Only one video described the nail biopsy
procedure, which is produced and uploaded by a dermatologist. In
parallel with other findings, the number of views, likes, and comments
was higher in non-dermatologists, while GQS scores were higher in
dermatologists (Figure 7, see plots for p-values).

Table 2. Comparison of median views, likes, and comments between individuals providing information in the YouTube videos

. . Number of views Number of likes Number of comments
Informant in the video - - -
Median p-value Median p-value Median p-value
Between health professionals and others
Healthcare providers 5,529 28 2
: <0.001 <0.001 <0.001
Informants other than healthcare providers 46,436 399 42
Among health professionals
Physicians 6,714 36 2
— - 0.015 0.017 0.369
Non-physician healthcare providers 1,931 15.5
Among physicians
Dermatologists 1,678.5 9 0
. - <0.001 <0.001 <0.001
Physicians of other specialties 13,102 75 11

Table 3. Distribution and comparison of the GQS scores across different categories of individuals providing information in

YouTube videos

. . Total | Number of videos for each GQS Overall GQS

Informant in the video -
n 1 2 3 4 5 Mean | Median | p-value

Content creators other than healthcare providers 165 86 49 21 8 1 1.7 1.0
Non-physician healthcare providers 104 20 22 24 29 9 2.9 3.0* 01001
Physicians other than dermatologists 153 10 40 36 48 19 3.2 3.0* ’
Dermatologists 78 2 9 17 24 26 3.8 4.0
*Post-hoc analysis showed no statistical difference between subgroups (p>0.05).
GQS: Global Quality Scale
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Figure 6. Comparison of the GQS of YouTube videos by source of upload, subject, and content. The red dotted line in each chart represents the

overall median value
GQS: Global Quality Scale
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Discussion

This study comprehensively evaluates Turkish YouTube content on nail
health and disorders, revealing key trends in video topics, interactions,
and quality. We found that ingrown toenails and onychomycosis
had the most content produced, while videos about nail health and
care received the highest levels of interaction. Although most videos
provided general information on various conditions or covered surgical
treatments, herbal and alternative therapies attracted the most
attention from viewers. The highest GQS scores were given to videos on
serious topics like nail melanoma and tumors, but these videos had the
fewest views, likes, and comments. Non-healthcare content creators
and patients dominated engagement, even though their videos were
rated lower in quality. In contrast, healthcare professionals, particularly
dermatologists, produced higher-quality content but received less

interaction. Similarly, dermatologists had higher GQS scores when
discussing surgical treatments than other specialists but still received
less engagement.

The discrepancy between the video quality and audience engagement
in health-related YouTube videos has been documented in numerous
studies. For example, a study by Kaya and Sarikaya Solak'? from Tirkiye,
evaluating YouTube content on acne treatment, found that videos
created by non-physicians garnered significantly more views, likes,
and comments than physicians. However, the DISCERN score, which
assesses the quality and reliability of health information, and the GQS
score were notably higher for videos produced by physicians, particularly
dermatologists. Despite the superior quality of these physician-created
videos, they consistently attracted lower engagement, reflecting
a pattern also observed in our study. Dermatologists were found
to provide more comprehensive information, prioritizing evidence-
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based medical treatments, whereas non-physicians often highlighted
alternative therapies such as platelet-rich plasma, chemical peelings,
and laser treatments.

Similarly, a study conducted by Guder and Guder' from Turkiye
analyzed YouTube content related to psoriasis treatment and found
that a significant portion of the videos was produced by non-physician
content creators, including pharmacists, herbalists, and patients. These
creators often promoted non-evidence-based treatment options, with
herbal remedies featured in 65.7% of the videos. Despite the lower
quality of these videos, they achieved high levels of engagement,
paralleling the trend observed in our study. Glider and Guder' research
also highlighted that videos created by healthcare professionals,
particularly dermatologists, offered more comprehensive and evidence-
based information. In line with Glder and Guder findings, a study
from the US. by Pithadia et al.? also reported that over half of the
YouTube videos (55.3%) on topical psoriasis treatments, out of the
199 videos they analyzed, promoted natural remedies and alternative
medicine rather than evidence-based therapies.

In the existing literature, only two studies have specifically analyzed
YouTube content related to nail disorders: one by Nickles et al.™,
which focused on onychomycosis treatment, and the other by Ishack
and Lipner's, which examined nail biopsy procedures. Consistent
with our findings, Nickles et al.'* reported that general informative
content was more common in onychomycosis treatment videos, but
videos featuring patient experiences were more prevalent among
viewers. These patient-driven videos frequently recommended natural
remedies such as tea tree oil, apple cider vinegar, and bleach. In the
study by Ishack and Lipner', the overall quality of videos on nail biopsy
procedures was found to be low, with a mean DISCERN score of 1.60
out of 5, reflecting poor information. They also identified significant
gaps in essential details, such as anesthetic techniques and repair
methods, underscoring the need for higher-quality educational content
for patients and physicians. In our study, there was also a noticeable
absence of Turkish YouTube content addressing biopsy techniques,
highlighting an area needing improvement.

The popularity of non-scientific content, mainly herbal and alternative
treatments, presents risks for patients looking for accurate health
information. Misinformation can lead to delayed or inappropriate
treatments, which is especially dangerous for conditions like melanoma
or nail tumors, where early and accurate diagnosis is vital. To address
the gap between the quality of information and audience engagement,
healthcare professionals need to adapt their communication strategies.
This could include simplifying medical jargon and creating more
visually appealing, easy-to-understand videos that connect with a
broader audience. Academic institutions, professional organizations,
and dermatologists themselves should also take a more active role
in promoting evidence-based content by endorsing reliable videos on
platforms like YouTube. These steps help ensure that accurate and
trustworthy health information reaches more people.

Study Limitations

A key limitation of this study is its focus on Turkish-language YouTube
content, which may limit the generalizability of the findings to other
languages or regions. Another limitation is using a single scale (GQS) to
assess video quality, which may not capture all aspects of content quality.
However, the study’s strength lies in its comprehensive evaluation of a
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large dataset over a broad time range, providing valuable insights into
Turkish content’s quality and engagement trends on nail health and
disorders.

Conclusion

This study reveals that Turkish YouTube content on nail health and
disorders is heavily dominated by non-healthcare content creators,
who, despite providing lower-quality information, garnered the highest
levels of engagement. Conversely, healthcare professionals, primarily
dermatologists, produced higher-quality videos but reached fewer
viewers. These results highlight the challenge of closing the gap
between engagement and accurate, evidence-based information, as
many popular videos could mislead patients. Efforts should be made to
enhance the online presence of healthcare professionals and improve
public access to accurate, high-quality health content to prevent the
spread of misinformation.

Ethics

Informed Consent: Ethics committee approval was not required, as
the study did not involve human or animal participants, and the videos
were publicly accessible.

Footnotes

Authorship Contributions

Surgical and Medical Practices: O.E., VA.E., Concept: O.E., VA.E., ASS.,
M.S.G,, Design: O.E., VA.E., M.S.G., Data Collection or Processing: O.E.,
VAE., EEEA., ST, ASS., PG.D, Analysis or Interpretation: O.E., VA.E.,
M.S.G., Literature Search: O.E., VA.E., Writing: O.E., VA.E., M.S.G.
Conflict of Interest: No conflict of interest was declared by the
authors.

Financial Disclosure: The authors declared that this study received no
financial support.

References

1. Centers for Disease C, Prevention: Health information technology use
among adults: United States, 2022. CDC National Center for Health
Statistics. 2023:1-5.

2. Madathil KC, Rivera-Rodriguez AJ, Greenstein JS, Gramopadhye AK:
Healthcare information on YouTube: A systematic review. Health Informatics
J.2014;21:173-94.

3. Osman W, Mohamed F Elhassan M, Shoufan A: Is YouTube a reliable
source of health-related information? A systematic review. BMC Med Educ.
2022;22:382.

4. Nickles MA, Rustad AM, Ogbuefi N, McKenney JE, Stout M: What's being
recommended to patients on social media? A cross-sectional analysis of
acne treatments on YouTube. J Am Acad Dermatol. 2022;86:920-3.

5. Thang CJ, Garate D, Thang J, Lipoff JB, Barbieri JS: Short-form medical media:
A multi-platform analysis of acne treatment information in TikTok videos,
Instagram reels, and YouTube shorts. JMIR Dermatol. 2023;6:€48140.

6. Mueller SM, Hongler VNS, Jungo P et al: Fiction, falsehoods, and few facts:
Cross-sectional study on the content-related quality of atopic eczema-
related videos on YouTube. J Med Internet Res. 2020;22:e15599.

7. Freemyer B, Drozd B, Suarez A: A cross-sectional study of YouTube videos
about atopic dermatitis. J Am Acad Dermatol. 2018;78:612-3.

8. Pithadia DJ, Reynolds KA, Lee EB, Wu JJ: A cross-sectional study of YouTube
videos as a source of patient information about topical psoriasis therapies. J
Dermatolog Treat. 2020; 31:366-9.



Turkderm - Turk Arch Dermatol Venereol
2025;59(2):45-53

Erdem et al. An analysis of Turkish YouTube content about nails

53

Pithadia DJ, Reynolds KA, Lee EB, et al: A cross-sectional study of YouTube
videos as a source of patient information about phototherapy and excimer
laser for psoriasis. J Dermatolog Treat. 2020;31:707-10.

. Raime DP Ezaldein N, Quinones M, Chow K, Lukas K, Ezaldein HH: YouTube

as a source of Hidradenitis suppurativa patient education: A social media
content analysis. Cureus. 2023;15:€38047.

. Killion L, Therianou A, Watchorn RE: What's being recommended to

patients on social media? A cross-sectional analysis of alopecia treatments
on YouTube(®). Clin Exp Dermatol. 2022;47:759-63.

. Kaya O, Sarikaya Solak S: Evaluation of the quality, reliability, and popularity

of Turkish YouTube videos on acne treatment. Turkderm-Turk Arch Dermatol
Venereol. 2022;56:166-71.

. GUder H, Guder S: Psoriasis treatment on YouTube: a cross-sectional study.

Turkiye Klinikleri Journal of Health. 2023;13:101230.

. Nickles MA, Pavelka M, Mervak JE: Onychomycosis on YouTube: A cross-

sectional analysis. Skin Appendage Disord. 2022;8:307-11.

. Ishack S, Lipner SR: Evaluating the impact and educational value of YouTube

videos on nail biopsy procedures. Cutis. 2020;105:1489;e1.

. Bernard A, Langille M, Hughes S, et al: A systematic review of patient

inflammatory bowel disease information resources on the World Wide Web.
Am J Gastroenterol. 2007;102:2070-7.

vw.turkderm

org.tr



